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Agenda

AReview of social media categories
AHow to develop a strategy
ADonor Drive 2010 plan and how you can participate

AMeasuring success of social media



Categories of social media

A Monitoring tools A Collaboration tools
A Publishing tools A Photo sharing sites
A Social networking sites A Video sharing sites

A Location based social networking A personal broadcasting sites

A Microblogging sites A Social Commerce
A Widgets



Developing a Sound Social Strategy

- - - .

A People: Who is your customer and how are they interacting?

A Objectives: What do you want to accomplish?
A Strategies: Define how you can accomplish this with social medie

A Technologies: Look into technologies that fit.



Donor Drive

People: Who is your customer and how are they
Interacting?

AWho is the target audience?

AWnhat are they like?

AHow do they behave online?

ABroad audience of state of Michigan residents
APassionate group of people surrounding organ donation

SIES



Donor Drive

Objectives: What do you want to accomplish?

Alncrease Michigan organ donor registry by 1 million
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not enough

AAllow and encourage ambassadors to help promote our

cause



Donor Drive

Strategies: Define how you can accomplish this
with social media.

A Give people easy tools to help promote the cause
A Educate people on how they should use the tools
A Share results and have people working towards a common

goal



Donor Drive

Technologies: Look into technologies that fit.

A Marketing page housing all assets of the campaign
A Widget where people can register

A Map showing percentage by county

A Facebook and Twitter to encourage sharing

A Share your story functionality



Donor Drive Marketing Page

Let’s reach our goall

.7 million!
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Michigan Orgar o1

Why be an organ donor? Become a donor.

There is no greater gift you can share than the gift of

v : Sign up below and share

ne an organ and tissue donor. Your decis

of a5 many.a:50:peaple. Th g this widget with others.
signing up. and all major religions support this act of charity and love

Help the thousands of people in Michigan waiting for a transplant
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Donor Drive 2010

Are your neighbors donors? SIGN UP AS
% of adults registered as organ donors AL

REGISTERED DONORS IN MICHIGAN AS OF FEB lZTH1

1,762,183

grab this widget

Help spread the word!

Encourage your friends and family to
sign up as an organ donor now.

n up on the Michigan

1 just signed up on the Michiga
Donor Registry

Become a part of Don
orpm donor stories here help us save lives

meone special to me received a
your own story here B transplant. You too can help save lives

Become a registered organ donor to

Contact Us | About Us | GiftOfLifeMichigan.org



The Widget

Become a donor.

Sign up below and share
this widget with others.

SIGN UP AS
A DONOR

REGISTERED DONORS IN MICHIGAN AS OF FEB lﬁ
1,762,183

grab this widget



http://donordrive2010.org/

